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KEY FY14 SUCCESSES 
• Strong Brand Awareness 

• Increased Digital Asset Traffic 

• Increased Revenue for States 

• Growth in PSA Placements 

• Expanded Disney Alliance 

• New Hispanic Campaign 

 
 

 

 

 

 

 



FY 2015 
HIGHLIGHTS 



FY15 METRICS TO-DATE 
Measure FY14 YTD FY15 YTD % Inc. 
Unique Visitors to TMF.org 1,768,070 2,471,609 40% 

Unique ‘Where to’ Page Views 757,048 1,196,797 58% 

Unique ‘How to’ Page Views 976,034 1,549,547 59% 

Total Visitors to Conservation 
Pages 

12,467 45,903 268% 

Boating & Fishing Safety 
Page Views 

10,680 34,174 220% 

Earned Media Impressions 268 million 628 million 134% 

Earned Conservation Media 
Impressions 

201 million 363 million 80% 



DISNEY ALLIANCE 
UPDATE 



EXCITEMENT 



EXPOSURE 



EXPERIENCE 



VAMOS A PESCAR 
UPDATE 



POPULATION GROWTH 



HISPANIC BUYING POWER 



HISPANIC SPENDING 



VAMOS A PESCAR 

81k Total Visits 



VAMOS A PESCAR 

16k 
looking for “How to” 

info 

2k 
looking for 

“Where to” info 



• Webinars 
• Research & Learnings 
• Photo Library 
• How-to Videos 
• Web Banner 
• Spanish Translation Guide 
• Quarterly Newsletter 

 
 

STAKEHOLDER RESOURCES 



NEW ASSETS 



Hispanic Readiness Checklist 
More How-To Videos 
Continuing Education & Research – Webinar 2.0 
Boating Research 
Expansion Beyond FL & TX 
Launch VAP Initiative – Bass Pro Donation 

STILL TO COME 



Questions? 


	Slide Number 1
	Slide Number 2
	Slide Number 3
	FY15 METRICS TO-DATE
	Slide Number 5
	EXCITEMENT
	EXPOSURE
	Slide Number 8
	Slide Number 9
	POPULATION GROWTH
	HISPANIC BUYING POWER
	HISPANIC SPENDING
	VAMOS A PESCAR
	VAMOS A PESCAR
	STAKEHOLDER RESOURCES
	NEW ASSETS
	STILL TO COME
	Slide Number 18

