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RBFF Mission

To implement an informed, consensus-based national outreach strategy
that will increase participation in recreational angling and boating and
thereby increase public awareness and appreciation of the need to

protect, conserve and restore this nation’s aquatic natural resources.
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RBFF Vision

RBFF is committed to spreading the joy of fishing and boating to all ages,
genders and cultures; we envision one nation united in our passion for
fishing and boating. A nation committed to the pursuit of leisure activity
on the water. A nation that embraces our fishing and boating heritage, and

conserves, restores and protects the resources that sustain it.




RBFF Funding

Excise Taxes: Fishing N
Equipment & Trolling

Motors . Fixed S3 Million
Import Duties: Boats & Spo rt FlSh Boating
Fishing Equipment . Infrastructure
Restoration

[0)
Fuels Tax: Highway Trust Grants 2%

Fund motor boat & small & Boati ng Clean Vessel Act
engine fuels 2%
TrUSt Fund Coastal Wetlands

Interest from / N Act 18.5%

the Trust Fund

Multistate Conservation:

National Outreach &
Communication 2%

Recreational Boating
Safety 18.5%

SFR Grant Admin:
Fixed w/ CPl adj (in
2010 @1.3%)

States: Sport Fish
Restoration & Boating
Access (57%)




Strategic Plan

STATE

CONSUMER ENGAGEMENT ENGAGEMENT

FEDERAL AGENCY
ENGAGEMENT

INDUSTRY ENGAGEMENT
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R3: The Road to 60 in 60

e Utilizing a three-pronged approach — recruitment, retention, reactivation

— the state, industry and federal partners will work toward achieving 60

in 60.
) o ] Recruitment
* The main focus for Take Me Fishing will be on
Recruitment, while also working with state, / \
industry and federal partners on Retention and .
Retention
Reactivation activities.
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PARTICIPATION UPDATE



Figure 1. Number of Anglers, Hunters, and Wildlife Watchers: 1955-2016
(Population 16 Years of Age and Older)
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Fishing Participation Up

# of Participants in millions

2016 | 472

2005 | ;-

Source: RBFF & The Outdoor Foundation ~ Americans age 6+
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Key Target Audiences Showing Gains

I Il

3 Million 11.7 Million 4.4 Million

First-Time Anglers Youth Anglers (6-17) Hispanic Anglers

Americans age 6+ Source: RBFF & The Outdoor Foundation, 2015-2017
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Retention Still an Issue

New/Returning
Participants 2018

Churn Rate 18.56%

Lost Participants
2018
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Boating Participation Strong

* Boating participants in 2016

* Set to repeat study in FY20

Source :NMMA  Americans age 6+



License and Registration #s

Fishing License Sales Boat Registration Sales

12.8
30,000,000 %
S 126
€
29,500,000 £ 124
29,000,000 S 122
©
28,500,000 & 12.0
% 11.8
28,000,000 @
[%p]
Z 11.6
27,500,000 5114
c
<
27,000,000 11.2
2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
Source: U.S. Fish & Wildlife Service Source: U.S. Coast Guard

14



FY20 CAMPAIGN OVERVIEW



Marketing

Campaign
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PR & Social

) Influencers
Media

CONSUMER ENGAGEMENT
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Have you tried fishing and boating? Tweet us photos of
your best moments on the water using
ng and we may feature them on air in

sponsored segment

Marketing

Projects
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State R3 Additional State

R3 Training R3 Research

Planning Programs

STATE ENGAGEMENT

National Conservation

. . * Boat Registration
Training Center

Marketing
Program
 Retention &

Reactivation

Toolkits
STATE ANGLER R3 * Surveys and focus «  Grant Programs
COORDINATORS group research * Fishing License &
Boat Registration
* Analyze state fishing Referrals
STATE PARTNERS license sales « State Marketing
DEVELOPING R3 Workshop
* Develop data e State Webinar

PLANS
dashboards Series
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Partnerships Research Trade Media

INDUSTRY ENGAGEMENT

* ABC

Existing * ICAST
 |IBEX

Grow Your
Business

e ASA Summit

Content

« SOBA * Fishing & Boating
Participation

Market Segmentation
Conservation Research
Actionable Strategies
for Angler R3

 |IMBC * Fishing License Sales
Corporate * Miami Boat Show Research

* Fishing in Schools

* Bassmaster Research 20

MRAA Dealer

Program Week
IFTD




FEDERAL ENGAGEMENT

MNATIONAL SYSTEM OF PUSLIC LANDS

U.S, DEFARTMENT OF THE INTERIOR
BUREAL OF LAND MANAGEMENT

WATIO
o

ASSOCIATION of
FISH & WILDLIFE
AGENCIES

RECREATION
BOATING
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COUNCIL METRICS



Council Metrics

Demonstrate increase in new recruits to fishing 3.0 million @/
Demonstrate increase in youth participation 11.7 million @/
Demonstrate increase in Hispanic participation 4.4 million @/
Demonstrate trend of increased boating participation 142 million @/
Increase in fishing participation (Outdoor Foundation) 49.4 million @/
Increase in fishing participation (USFWS) 35.8 million @/
Maintain favorable variance in fish/boat intentions 70% @/
Maintain or grow awareness of RBFF campaigns 51% @/
Achieve annual increase in organic traffic 1.4 million

At least 25 states adopt new or additional R3 program 26 @/
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Council Metrics Continued

Maintain state agency satisfaction of 74% or greater 75% @/
Maintain industry satisfaction rate of 72% or greater 77% @/
Achieve increase in referrals to state agency license pages 769,359 @/
Achieve increase in referrals to state boat registration pages 103,711 \/
Achieve increase in referrals to DiscoverBoating.com 150,026 @/
Achieve increase in registrations sold through BRMP 50,461 @/
Raise non-Fed S and in-kind contributions to equal 25% of grant $7.85 million @/
Maintain awareness of connection btw licensing & conservation 76% @
Achieve increase in pageviews with conservation messaging 1.9 million \/

Achieve increase in fishing and boating safety pageviews 203,147 @/



CONSERVATION STUDY



Conservation Study Results

Approximately 76% of respondents are aware
of the connection between licensing and
conservation.

90% view the link between licenses and conservation
as favorable.

Source: RBFF 2019
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WE NEED YOUR HELP
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Recreational Vehicles
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Goodale florida fishing license ! Q
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Q Al 8 Maps O Shopping [ Images [E News i More Settings  Tools

About 20,800,000 results (0.55 seconds)

Florida Fishi ' our Main Fishing Source

Check FL State Requiren TCnoose a Fishing License Type & Get Application Info Online. Get a
Florida Fishing License. Review Requirements & Learn How to Apply with Our Guide. Fish in Your State.
Fishing Made Simple. All Types of Licenses. Types: Recreational, Commercial, Sport, Saltwater.

State Of Florida Fishing License | A License to Escape
license.gooutdoorsflorida.com/ ¥ (850) 488-3641

Need a FL FWC Fishing License? Apply Online For Your License Or Permit Today! Locate An Agent.
Download App.
Buy License - Saltwater Fishing - Freshwater Fishing - A License To Relax - Fishing with Disabilities

License | Florida Fish and Wildlife Conservation Commission
https://myfwc.com/license/ ~

Licenses and Permits. Order a Recreational License - Saltwater Fishing Licenses - Freshwater Fishing
Licenses - Hunting Licenses. Hunting Regulations.
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QUESTIONS



