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Why Bother?Why Bother?



WhatWhat’’s the Medias the Media

Daily newspapersDaily newspapers
Weekly or local newspapersWeekly or local newspapers
Broadcast media:  radio and TVBroadcast media:  radio and TV
Wire services:  Associated PressWire services:  Associated Press
Web 2.0:  Even beyond the WebWeb 2.0:  Even beyond the Web

BlogsBlogs, , YouTubeYouTube, , FacebookFacebook



WhoWho’’s on the Staffs on the Staff

City/local editorCity/local editor
Editorial page editorEditorial page editor
Features editorFeatures editor
Assignment editor; news director Assignment editor; news director 
(broadcast)(broadcast)
News reporter (broadcast or print)News reporter (broadcast or print)
You You 



Strategic  Strategic  
CommunicationsCommunications

WhatWhat’’s your goal, your measurable s your goal, your measurable 
objectivesobjectives
Who is your audienceWho is your audience
What do you want people to doWhat do you want people to do
What is your messageWhat is your message
Plan the yearPlan the year



Target the MediaTarget the Media

NewsNews
FeaturesFeatures
Leisure and LifestyleLeisure and Lifestyle
TravelTravel
OpOp--ed/ Letters to the Editored/ Letters to the Editor
Web 2.0:  Web 2.0:  BlogsBlogs, You Tube, , You Tube, FacebookFacebook



Pitch Your StoryPitch Your Story

Press releases:  Who, What, Where, Press releases:  Who, What, Where, 
When When –– and Why and Why 
Pick up the phonePick up the phone
Fact sheetsFact sheets
Letters to editor/OpLetters to editor/Op--Ed:  Use your Ed:  Use your 
FriendsFriends
DeadlinesDeadlines



Social Marketing DefinedSocial Marketing Defined

Social Marketing is the planning and Social Marketing is the planning and 
implementation of an integrated implementation of an integrated 
communication program that seeks to communication program that seeks to 
bring about social change bring about social change –– using using 
concepts adapted from commercial concepts adapted from commercial 
marketing.marketing.



Branding Refuge System Branding Refuge System 



Get Some NatureGet Some Nature

$26.3 million in free airtime and $26.3 million in free airtime and 
airport ad spaceairport ad space
49,467 airings49,467 airings
385 TV stations in 174 media markets385 TV stations in 174 media markets
43 signs in six airports43 signs in six airports



Toolkits and Other TricksToolkits and Other Tricks

When you get home: ToolkitWhen you get home: Toolkit
National Wildlife Refuge WeekNational Wildlife Refuge Week
Friends Friends NewsWireNewsWire
Monthly Feature StoriesMonthly Feature Stories
Monthly Tip SheetMonthly Tip Sheet
WhatWhat’’s the Ts the T--shirt at the desk?shirt at the desk?



They Got the Name RightThey Got the Name Right



Always, Always, AlwaysAlways, Always, Always

Prepare for every eventualityPrepare for every eventuality
Anticipate the tough questionsAnticipate the tough questions
Know a reporterKnow a reporter’’s style, interests, s style, interests, 
angleangle
With your refuge manager: Invite With your refuge manager: Invite 
reporters to take a personal tour, reporters to take a personal tour, 
attend your events, join your groupattend your events, join your group



Crisis CommunicationsCrisis Communications

What is a crisis:  You know it when What is a crisis:  You know it when 
you are experiencing it you are experiencing it 
Work with refuge managerWork with refuge manager
Identify it earlyIdentify it early
Call in outside helpCall in outside help
Be honestBe honest



Photo OpsPhoto Ops

““A picture is worth . . . A picture is worth . . . ““
High resolution photosHigh resolution photos
Television is visualTelevision is visual



Thou Thou ShaltShalt

Create strategic communications planCreate strategic communications plan
Develop contactsDevelop contacts
Be proactive: Take stories to mediaBe proactive: Take stories to media
Be timely:  Take advantage of eventsBe timely:  Take advantage of events
Be Be responsiveresponsive –– to to goodgood storiesstories and and 
negativenegative newsnews
Work with Your Refuge ManagerWork with Your Refuge Manager



Thou Thou ShaltShalt NotNot

Lie, mislead, color the truthLie, mislead, color the truth
Answer a question when you donAnswer a question when you don’’t t 
know the answerknow the answer
Use bureaucratic lingoUse bureaucratic lingo
Plant a question at a press conferencePlant a question at a press conference


