Talk to – and Become -- the Media
By Greg Siekaniec, Chief, National Wildlife Refuge System
Reporters can be tough as nails – except when they learn about a national wildlife refuge from Friends who love them.

I saw an editorial from the Shreveport Times about Red River National Wildlife Refuge in Louisiana:  “A short drive through a Bossier City neighborhood will deposit you in the middle of 650 acres of forest, filled with birds, wildlife and native plants.  The Red River Wildlife Refuge is more than protected land getting in the way of the Arthur Ray Teague Parkway extension.  We often talk about how beautiful northwest Louisiana can be.  The refuge tries to preserve that beauty as closely as possible to its original state.”
The occasion for the editorial was the refuge’s fifth annual celebration of Refuge Week – and the Friends were active participants in rolling out the “green carpet to introduce the treasures of the refuge,” as the newspaper said.  

There’s a straightforward message here:  When Friends talk to the media, we get results.  A Friends group brings a special voice – and community credibility – to working with the media.  But media are changing.  Since January 2008, at least 120 newspapers in the United States have shut down.  At the same time, Facebook reaches a whopping 66 million people.  That’s one reason we have included a short article in this issue about what makes a great Web site.  
If you’re like me, you’re not ready to give up the daily newspaper.  But if you’re like me, you want to reach as many people – in as many age categories – as we can about national wildlife refuges.  Friends not only have credibility to make editorial writers take notice, but you also have the “social media” access that can transform Friends groups into Facebook or Twitter stars.  Many Friends organizations already have Facebook page.  
Don’t forget about your local daily and weekly newspapers.  Don’t ignore traditional media.  But do join the scores of Refuge Friends groups that have learned about other means of communicating with a generation that grew up when “google” became a verb.  Twitter.  Become LinkedIn.  Put your refuge photos on Flickr.  Speak the language of “new media,” and talk to a generation whose newspaper experience has always been online.  And let me know how it all works out.      
