Hear Our Tweets
By Greg Siekaniec

Chief, National Wildlife Refuge System
The world is atwitter about Twitter, the social networking site – and the National Wildlife Refuge System has joined the flock.
Not only does the Refuge System have a Twitter site (http://twitter.com/USFWSRefuges), but we now have a Facebook account  (http://www.facebook.com/USFWSRefuges), too. We hope you follow us on both – and ask your friends to do the same.
These are bold steps for the Refuge System, but they’re not the first bold communications steps. Since late 2005, we’ve tested a variety of media – print, television and most recently radio – with public service announcements. We’ve done well, receiving hefty returns on our investments, both in free advertising time and space and in seeing an increase in the number of hits on our Web site.  

Those media are still valuable. If you’re like me, you still like to get your news from a paper delivered to your doorstep. But, like most of you, I’ve also moved over to new media, following the news on the Web.  

After all, communication is not only about reaching traditional audiences; it is also about building new ones. That means Twitter, Facebook, YouTube and more.  

You can’t argue with the numbers.

Facebook’s circulation has hit 500 million people worldwide. Twitter has more than 106 million accounts worldwide. Some of you might ask how anyone can communicate something meaningful on Twitter in just 140 characters. Well, we’re learning – and we’ll keep getting better at it.  
The infamous banker robber Willie Sutton was reputed to have been asked, “Why do you keep robbing banks.” His answer: “Because that’s where the money is.”

Twitter and Facebook? That’s where an audience we desire resides.
On Twitter, we communicate about events, newsworthy tidbits and other happenings on refuges. On Facebook, we post daily updates offering intriguing facts, opportunities to be outdoors and invitations to share personal experiences on refuges. We look forward to generating lively discussions and broaden awareness of the Refuge System as people share the page with friends.  
And we think you should join us, too – not only as fans of our Facebook page and followers on Twitter.
Those of you in Refuge Friends groups should consider your own entry into “new media.” Some of you already have made the plunge – and we congratulate you for your innovation and plain old guts. In fact, the Refuge System is helping Friends enter this new world with a special issue of our quarterly Friends Forward newsletter devoted to helping Friends figure out the new media landscape.

Beyond Twitter and Facebook, we will use cutting-edge communications technology as we develop a renewed vision for the Refuge System leading up to our Vision Conference in July 2011 and during the conference itself in Madison, WI.
We invite you to join us in the world of new media – and invite your most youthful friends, too.  If we are to welcome a new generation to the wonders of natural resources, we have to do so in the realms where they communicate.  And we’ll do it in 140 characters, if that’s what it takes to stay relevant and engaged. 

See you in cyberspace.
