Facebook May Bring New Friends to Friends

As of mid-September, about 140 people have responded to the Refuge System’s Facebook awareness campaign, which encourages people to go to the Refuge System Web site to find local refuges and Friends organizations. The Facebook notice – headlined “Love Wildlife?”-- has been posted on more than 700,000 Facebook pages of those who have shown an interest in wildlife conservation.
While the Refuge System can’t measure whether people who clicked on the ad actually joined a Friends group, it is another opportunity to put the mission of the Refuge System and Friends organizations front-and-center before a vast audience.  Interesting note: The response rate went up after the accompanying photo was changed from a pelican to cuddly polar bear cubs.  

Facebook notices are inexpensive ways for Refuge Friends groups to highlight membership.  A special issue of the Refuge System’s quarterly Friends Forward newsletter – mailed in early October – focuses on how Friends can use such “new media” tools as Facebook and Twitter, to increase awareness about national wildlife refuges.

Refuge System Facebook Following Is Growing

Just three weeks after the Refuge System’s launched its Facebook site, http://www.facebook.com/USFWSRefuges, more than 760 people were following the conversation. And the number of Facebook followers is growing significantly each week.  Be sure to become a follower of the page – and ask your friends to do the same. 
And Twitter, Too

The Refuge System is pumping out news on its own Twitter site as well:  http://twitter.com/USFWSRefuges. It’s a great way to get spread the word about events and accomplishments across the country. Give your Twitter and Facebook ideas to Karen Leggett in the Refuge System Branch of Communications (Karen_Leggett@fws.gov).

