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PEGICTAL PATITRIS OF SEAFOOD PREFERETCES AUALYZID BY INS
Consumer preferences for various species of fresh and frozen fish and shellfish
are indlcated by the U, S, Fish and Wildlife Service in a new fishery leaflet,
"Seles Fatterns for Fresh and Frozen Fish and Shellfish, 1936 & 1946," the Demort-
ment of the Interior has announced.

Increased utilization of fish fillets and shrimm sre two tI‘@xd“ observed in
the cvalvation of the 1936 and 1946 survers conducted in about 65 U, S, cities,
the Fish and Hldlife Service stotes.

Analysis of these sury oys indicates consumer buyin lla’bi ts in various resions
and localities. As in 1936, the 1946 report shows tlat the epecies of fis‘z and
hellfish consumed in the greatest qwntltlbq in cities close to import e p'L‘O""J.C*
ing waters usuvally are those caught in those waters. Certain .apecn.es of s calfood,
nowever, have bgcome so well-kmown and well-liked in sress far from their sources
that they are consumed in prefcreace to local species—-as, for example, salion,
halibut, haddock, shrimp and oysters.

Processors and wholesalers may learn from the rcport where they can toic advan-
tage of certzin consumer prei‘ercrces—-—for example in Milwavltee shrimp has become
an iterm greatly preferred by consumers, Before these surveys, the industr:m and to
rely prin c:.pull*r on product*on data~~from the point of origin of the fish--as a
guice in fish marketing.
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