Social Media Posting Guidelines

1) Visual: Photo, Graphic, Video Clip
e Properly credit the photo/video source (eg.: Tom Koerner / USFWS)
Always know the visual’'s location and included species in case questions arise.
Do not post PDFs or event fliers as images. Link to them instead.
If you don’t have an appropriate photo, see below.
Visual content must be 508 compliant and video should have captions.

Finding the Right Visual

Search USFWS Photos
o Search Flickr and the
Digital Image Library

flickr You Explore Create Q, usfws

Photos People Groups
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Anylicense ¥ SafeSearch on ¥

Search Creative Commons Any license
o Always credit Creative Youralfy Allcreative commons
Commons photos:
Ex: (Title, username /
CCBY)

Commercial use allowed

8 Modifications allowed

‘ Commercial use & mods allowed
No known copyright restrictions

Mieey  U.S. Government works

Go above and beyond, size the
photo for social media:
o Use: Sprout Landscape
to help select the size.
o Check out social media size guides.

2) Text:

e Assume your audience knows nothing about your topic.

Never post without a visual that supports your point.

Don'’t say: “The Service announces...” address the “so what” for the reader.

Write short, simple sentences. Facebook posts should be 70 words or less to avoid the
dreaded more.

Include humor, puns and interesting facts when appropriate.

Link to more information whenever possible.

On event posts be sure to include who, what, when, where, and why.

When new to posting, run your posts past at least one other person.


https://cio.gov/writing-alternative-text-for-images/
https://www.digitalgov.gov/2014/06/30/508-accessible-videos-how-to-caption-videos/
https://search.usa.gov/search/images?affiliate=fws.gov
https://search.usa.gov/search/images?affiliate=fws.gov&query=images
https://search.creativecommons.org/
https://search.creativecommons.org/
https://search.creativecommons.org/
https://wiki.creativecommons.org/wiki/Best_practices_for_attribution
https://wiki.creativecommons.org/wiki/Best_practices_for_attribution
http://sproutsocial.com/landscape
https://marketingtechblog.com/social-media-image-dimensions/
http://usfishandwildlifeservice.createsend4.com/t/ViewEmail/t/D9A135D157E3DECB

